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SLCM Recognized as the Emerging
Brand for Rural Impact

/ ohan Lal Commodity Management
—J(SI.C‘Mi Pvt. Ltd. was conferred

with  Emerging Brand Award
for Rural Tmpact at ‘Rural Marketing
Forum & Awards’ by CMO Asia on
14th February, 2015 in Taj Lands End,
Mumbai during the felicitation ceremony.
The award was received by Mr. Sandeep
Sabharwal, CEO —~ SLCM Group.
While receiving the award, Mr. Sandeep
Sabharwal said, “This award is the
validation of our consistent hard work and
our relentless effort towards defining the
agri logistics industry.” Several industry
leaders participated & were nominated in
different categories. Amongst the winners

in other categories were Colgate, JCB,
Hindustan Level, Tata Distcoms & Intra
Communications.

The key idea behind the Rural Marketing
Forum is to establish a cost effective
reach model and pry into the rural
consumer behaviour to optimize the
potential. Many leading brands belonging
to varnied categories such as FMCG,
consumer durables, agro chemicals,
cement, electronics, telecom, agri tech,
etc., shared their knowledge and expertise
about the rural market scenario while
discussing strategy models and important
rural case studies.
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Emerging brand award

Sohan Lal Commodity Management has been
conferred with emerging brand award for rural
impact. The idea behind the rural marketing forum
is to establish a cost effective reach model.
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SLCM Recognized as the Emerging Brand for Rural Impact T T

Mew Delhi. Sohan Lal Commodity Management (SLCM) Pvt. Ltd. was conferred with Emerging Brand Award for Rural
Impact at Rural Marketing Forum & Awards' by CMO Asia on 14th February, 2015 in Taj Lands End, Mumbai during the
felicitation ceremony. The award was received by Mr. Sandeep Sabharwal, CEQ — SLCM Group.

lile receiving the award, Mr. Sandeep Sabharwal said, “This award is the validation of our consistent hard work and our
T tless effort towards defining the agri logistics industry.” Several indusry leaders participated & were nominated in
different categories. Amongst the winners in other categories wers Colgase, JCB, Hindustan Level, Tata Distcoms & Intra

Communications.

The key idea behind the Rural Marketing Forum is to establish a cost effective reach mode! and pry into the rural consumer
behaviour to optimize the potential. Many leading brands belonging to vared categories such as FMCG, consumer durables

agro chemicals, cement, electronics, telecom, agri tech, etc., shared their knowledge and expertise about the rural market

scenario while discussing strategy models and important rural case studies.
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16th Feb, 2015 — New Delhi: Sohan Lal Commedity Management (SLCM) Pvt. Ltd. was conferred with Emerging Brand Award for Rural
Impact at ‘Rural Marketing Forum & Awards’ by CMO Asia on 14th February, 2015 in Taj Lands End, Mumbai during the felicitation
ceremony. The award was received by Mr. Sandeep Sabharwal, CEQ — SLCM Group.

While receiving the award, Mr. Sandeep Sabharwal said, "This award is the validation of our consistent hard work and our relentless
effort towards defining the agri logistics industry.” Several industry leaders participazed & wers nominated in different categories.
Amongst the winners in other categories were Colgate, JCB, Hindustan Level, Tata Distcoms & Intra Communications.

The key idea behind the Rural Marketing Forum is to establish a cost effective reach model and pry into the rural consumer behaviour
to optimize the potential. Many leading brands belonging to varied categories such as FMCG, consumer durables, agro chemicals,
cement, electronics, telecom, agri tech, etc., shared their knowledge and expertise about the rural market scenario while discussing
strategy medels and important rural case studies.

About SLCM Group:

For PR Writing Services Sohan Lal Commeodity Management Put. Ltd (SLCM) is an 1SO certified, Agri-Logistics Company. SLCM warehouse management is equipped with technology to
- offer storage and protection senvices for the entire range of agri-commedities. SLCY has been handling more than 165 agri commedities including Cotton,

Barley, Bajra, Castor Seeds, Wheat, Pulsss, Maize, Spices, Alos Vera, stc., across India. As on January 23, 2015, SLCM manages 3 technology enabled network of

f;en&lfanfoﬂﬂ-c'?m more than 640 warehouses and 15 cold storages across 16 states with a total capacizy of over 1,45 Million metric tonnes spread over 8.45 Million square fest
aﬂ'")' Mes NeXD | ez and & throughput of 214 million metric tonnes. It is only company in Indiz which has patented commedity management processes which ensure almost
negligent storags losses, SLCM has devised a SOP which amalgamatss technology with Agri domain expertise & allows SLCM to operate any warehouss agnostic

of infrastructure, location, weather pattern across any kind of agriculture crop. It hasalsc applied for patenting this scientific technolegy of storage under the
name of *AGRI REACH",
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SLCM Recognized as the Emerging Brand for Rural
Impact

PRLog - Feb. 16, 2015 - 16" Feb, 2015 - New Delhi: Sohan Lal Commodity Management (SLCIM)
Pyt Ltd. was conferred with Emerging Brand Award for Rural Impact at ‘Rural Marketing Forum &
Awards' by CMO Asia on 141" February. 2015 in Taj Lands End, Mumbai during the felicitation
ceremony. The award was received by Mr. Sandeep Sabharwal, CEO — SLCM Group.

While receiving the award, Mr. Sandeep Sabharwal said. “This award is the validation of our consistent
hard work and our relentless effort towards defining the agri logistics industry " Several industry leaders
participated & were nominated in different categories. Amongst the winners in other categories were
Colgate, JCB, Hindustan Level, Tata Distcoms & Intra Communications

The key idea behind the Rural Marketing Forum is to establish a cost efiective reach model and pry into
the rural consumer behaviour to optimize the potential. Many leading brands belonging to varied
categories such as FMCG, consumer durables, agro chemicals, cement, electronics, telecom, agri tech
etc.. shared their knowledge and expertise about the rural market scenario while discussing strategy
models and important rural case studies.
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“ SLCM Recognized as the Emerging Brand for Rural Impact

16th Feb, 2015 — Mew Defhi: Sohan Lal Commodity Management (SLCM) Pyt Ltd. was conferred with Emerging Brand Award for Rural
B i Impact at "Rural Marketing Forum & Awards’ by CMO Asia on 14th February, 2015 in Taj Lands End, Mumbsi during the felicitation
Advertise with us ceremany. The sward was recaived by Mr. Sandeep Sabharwal, CE —SLCM Group.

While receiving the award, Mr. Sandesp Sabharwal ssid, "This award & the validation of our consistent hard wark and our relentlzss
effort towards defining the agri ogistics industry.” Several industry leaders participated & were nominated in different categories,
Amongst the winners in othar catagaries were Calgats, ICB, Hindustan Level, Tats Distrams & Intra Communications.

The key idea behind the Rural Marketing Forum is to establish a cost effective reach model and pry into the rural consumer behaviour
to optimize the potential. Many leading brands belonging to varied categaries such 2= FMCG, consumer durables, agro chemicals,
cement, slectronics, telecom, agri tech, etc., shared their knowledge and expartiss about the rural market scenario while discussing
strategy models and important rural case studies,

About SLCM Group:

Sohan Lzl Commodity Managemeant Pvt, Ltd (SLCM) is 2n [SO certifiad, Agri-Logistics Company, SLCM warehouse management is equipped with tachnalogy to offer
storage and protaction services for the entire range of agri-commodities, SLCM has been handling more than 165 agri commodities including Cotton, Barley, Bajra,
Castnr Szade, Whest, Pulses, Maiss, Spizes, Alss Vars, ste,, seroes Indis, As an Januzsry 23, 2015, SLCM manages = technalsgy enabled netwerk of mars thizan 640
warehouses and 15 cold storages across 16 states with a total capacity of over 1,45 Million metric tonnes spread over 845 Million square fest area and a throughput
af 224 million metric tonnes, It is anly campany in India which has pstented commodity management processes which ensure almest negligent storage losses, SLCM
has devised a SOP which amalgamates technology with Agri domain expertise & allows SLCM to operate any warehouse agnostic of infrastructure, location, weather
pattern across any kind of agriculture crop, It has also applied for patenting this scientific technology of storage under the name of "AGRI REACH",
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SLCM Recognized as the Emerging Brand for Rural Impact

Feb 16,2015

16th Feb, 2015 — New Delhi: Sohan Lal Commodity Management (SLCM) Pvt Ltd. was conferred with Emerging Brand Award for Rural Impact at'Rural Marketing Forum &
Awards' by CMO Asia on 14th February, 2015 in Taj Lands End, Mumbai during the felicitation ceremony. The award was received by Mr. Sandeep Sabharwal, CEO— SLCM
Graup.

While receiving the award, Mr_ Sandeep Sabharwal said, “This award Is the validation of our consistent hard work and our relentiess effort towards defining the aari logistics
industry.” Several industry leaders participated & were nominated in different categories. Amongst the winners in other categories were Colgate, JCB, Hindustan Level, Tata
Disteoms & Intra Communications.

The key idea behind the Rural Marketing Forum is to establish a cost effective reach modal and pry into the rural consumer behaviour to optimize the potential. Many leading
brands belonging to varied categories such as FMGG, consumer durables, agro chemicals, cement, electronics, telecom, agri tech, ete., shared their knowledge and expertise
about the rural market scenario while discussing strategy models and important rural case studies

About SLCM Group:

Sohan Lal Commedity Management Pvt. Ltd (SLCM} is an [SO certified, Agri-Logistics Company. SLCM warehouse management is equipped with technology to offer storage
and protection services for the entire range of agri-commadities. SLCM has been handling more than 165 agri commodities including Cotion, Barley, Bajra, Castor Seeds, Wheat,
Pulses, Maize, Spices, Aloe Vera, elc., across India. As on January 23, 2015, SLCM manages a technology enabled network of more than 640 warshouses and 15 cold storages
across 16 states with a total capacity of over 1.45 Million metric tonnes spread over B.45 Million square feet area and a throughput of 214 million metric tonnes. Itis only company
in India which has patented commodity management processes which ensure almost negligent storage losses. SLCM has devised a SOP which amalgamates technology with
Agri domain expertise & allows SLCM to operate any warehouse agnostic of infrastructure, location, weather pattern across any kind of agriculture crop. It has also applied for
patenting this scientific technology of storage under the name of “AGRI REACH

For media queries:
Nikita Kukreja
Fortuna PR
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Pressbox (Press Release) - 16th Feb, 2015 — New Delhi: Sohan Lal
Commodity Management (SLCM) Pvt. Ltd. was conferred with Emerging
Brand Award for Rural Impact at "Rural Marketirg Forum & Awards” by CMO
Asia on 14th February, 2015 in Taj Lands End, Mumbai during the
felicitation ceremany. The award was received by Mr. Sandesp Sabharwal,
CEO - SLCM Group.

While receiving the award, Mr. Sandeep Sabharwal said, "This award is the
validation of our consistent hard work and our relentless effort towards
defining the agri logistics industry." Several industry leaders participated &
were nominated in different categories. Amongst the winners in other
categories were Colgate, 1CB, Hindustan Level, Tata Distcoms & Intra
Communications.

The key idea behind the Rural Marketing Forum is to establish a cost
effective reach model and pry into the rural consumer behaviour to optimize
the potential. Many leading brands belonging to varied categories such as
FMCG, consumer durables, agro chemicals, cement, electronics, telecom,
agri tech, etc., shared their knowledge and expertise about the rural market
scenario while discussing strategy models and important rural case studies.
About SLCM Group:

Sohan Lal Commodity Management Pvt. Ltd (SLCM) is an IS0 certified, Agri-
Logistics Company. SLCM warehouse management is equipped with
technology to offer storage and protection services for the entire range of
agri-commodities. SLCM has been handling more than 165 agri commodities
including Cotton, Barley, Bajra, Castor Seeds, Wheat, Pulses, Maize, Spices,
Aloe Vera, etc., across India. As on January 23, 2015, SLCM manages a
technology enabled network of more than 640 warehouses and 15 cold
storages across 16 states with a total capacity cf over 1.45 Million metric
tonnes spread over 8.45 Million square fest area and a throughput of 214
million metric tonnes. It is only company in Ind & which has patented
commodity management processes which ensure almost negligent storage
loszes, SLCM has devised a SOP which amalgamates technology with Agri
domain expertise & allows SLCM to operate any warehouse agnostic of
infrastructure, location, weather pattern across any kind of agriculture crop.




